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Definitions 

Traders operating in one MS block or 
limit the access of their online 

interfaces to costumers from other MS 

• Language barriers 
• Regulatory complications (different VAT systems) 
• Technical specifications (rules for labeling) 
• Legal uncertainty 
• Fraud prevention system 
• Vertical agreements (Chicago school doctrine) 
• Ability to provide services after the sale 
• Lack of affordable quality of delivery services 

When is it 
justified? 



Domestic and cross-border e-commerce  

 
 
 Domestic and cross-border online shopping, 

EU28, 2008-2014 (%  points) 

Total and online sales in goods, 2000-2014 (EUR billion) 

Average annual growth rate of 22%! 

Source: Duch-Brown and Martens (2015) 



Is geo-blocking a problem? 

 
 
 

Geo-blocking by the country of the 
online retailer 

Source: Mystery shopping survey 2015 



The European Commission’s proposal 

Prohibits unjustified geo-blocking and increases 
transparency 

• Audiovisual (59%) 
• Sports (35%) 
• Ebooks (27%) 
• Music (60%) 
• Online games (37%) 
• Software 

But, it does not 
apply to electronic 

copyrighted 
services (article 4) 

such as 

33% of online trade by 
individuals in 2014 

Source: Eurobarometer 411 (2015) 



The impact assessment  

What is the economic impact of lifting geo-blocking 
restrictions? 

CS: 1.2%                                    PS: 1.4% 

Consumer 
surplus increases 

by 1.2% 

Producer 
surplus 

increases by 
1.4% 

Source: Duch-Brown and Martens (2016) 



Geo-blocking complaints collected by EC 

 71%: Ebooks and MP3 downloads 



Music 

 



Lifting geo-blocking restrictions in music 

Annual gains of €19 Mln for consumers and €10Mln 
for producers (EU 13+Norway+Switzerland) 
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The market of E-books 
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Book and E-book markets in 5 EU 
largest countries, 2008-2014 

Print E-book

Countries: Germany, France, UK, Italy and 
Spain. Source: EPRS (2016)  

Source: goodreader.com 

• High price elasticity of demand (-1.7) 
• Brynjolfsson (2003): Increase in product variety boosts consumer welfare 
• Chevalier and Goolsbee (2003): Pricing below profit maximizing level 
• Impact of lifting geo-blocking restrictions?    

 
 



The Batikas et. al. (2015) study on Amazon  

 



Computer games 



Discussion 

Copyright and legal issues  

Other initiatives and justified geo-blocking: 
Parcel delivery, online payments, MOSS (VAT) 

Digital content consumption is growing and 
geo-blocking restrictions should be addressed 
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